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Master’s student in Retail and Consumer Management with 6+ years of experience in marketing, brand communication, CRM, and digital campaign management across automotive, retail, and B2B environments. Strong background in vehicle sales, aftersales, spare parts, and automotive aftermarket, with experience in influencer marketing, content creation, social media, paid digital campaigns, PR support, dealer communication, and customer lifecycle initiatives. Skilled at coordinating agencies, internal stakeholders, and commercial teams to deliver engaging brand experiences, strengthen customer engagement, and support business growth through data-driven marketing actions. 
Education	
	Technische Hochschule Ingolstadt
	Ingolstadt, Germany

	M.A. in Retail & Consumer Management (In progress)
	10/2024 – 12/2026

	Pontifical Catholic University of Peru
	Lima, Peru

	Bachelor of Business Administration
	03/2012 – 07/2018


Skills
	Languages
	Spanish (native), English (C1), German (B1, currently studying), Portuguese (C1).

	Technical
	Advanced: MS Office Suite (Excel advanced, PowerPoint, Word), Power BI, Adobe Illustrator, CRM system, Google Analytics, Google Ads (SEO, SEM)| Basic: Python and SAP Business One

	Soft Skills
	Excellent communicator · Proactive and detail-oriented · Creativity · Strong team player · Culturally adaptable · Customer-oriented mindset · Analytical and data-driven mindset


Relevant Experience
	Birkenstock
	Munich, Germany

	Working Student SEO / SEA
	01/2026 – Current

	
· Support digital marketing and e-commerce activities by coordinating content implementation across SEO category pages, blog posts, YouTube assets, and display advertising materials.
· Assist with campaign management workflows, including content review, asset organization, ticket updates, and coordination with the digital marketing team to ensure timely execution.
· Analyze campaign and channel performance KPIs to support optimization initiatives, improve digital visibility, and strengthen data-driven marketing decisions.

	Triton Trading
	Lima, Peru

	Commercial Analyst
	06/2023 – 09/2024


	· Led the company-wide implementation of CRM One, coordinating international consultants and internal stakeholders to improve customer database management, lead tracking, funnel visibility, and commercial follow-up processes.
· Supported commercial and marketing planning for international B2B brands including Liebherr, Bobcat, Crown, Hyundai, and Kalmar, collaborating with sales and marketing teams to align brand priorities, customer initiatives, and business development actions.
· Designed Power BI dashboards and commercial reports to monitor sales KPIs, market share, customer retention, lead performance, and campaign-related commercial results.
· Conducted market and competitor analyses to identify trends, support strategic decision-making, and strengthen brand positioning across B2B customer segments.

	Astara
	Lima, Peru

	Marketing Assistant
	12/2019 – 03/2023

	
	

	· Managed 360° marketing campaigns for automotive brands including Kia, Mitsubishi, Peugeot, MG, FUSO, Chery, and GAC, supporting vehicle sales, aftersales services, and spare parts business objectives.
· Coordinated influencer marketing initiatives and creator collaborations to produce engaging content for automotive sales, aftersales services, product launches, and brand awareness campaigns.
· Worked with creative and digital agencies to develop campaign concepts, social media assets, video content, paid media materials, and digital storytelling initiatives aligned with each brand’s identity.
· Managed social media channels and digital campaigns across Facebook, Instagram, YouTube, Google Search, and display channels, supporting lead generation initiatives and tracking performance through Google Analytics, Meta Business Suite, and reporting tools.
· Developed dealer and showroom communication materials, point-of-sale assets, activations, launch campaigns, and e-commerce initiatives for genuine automotive spare parts across Mercado Libre and Juntoz, ensuring consistent brand messaging across sales and aftersales touchpoints.
· Managed CRM campaigns through email, SMS, and push notifications to support customer lifecycle communication, service reminders, retention actions, and aftersales engagement.

SKF                                                                                                                                                                            Curitiba, Brazil
Marketing Trainee                                                                                                                                               09/2017– 11/2019


	· Supported the launch and nationwide positioning of SKF’s new automotive spare parts brand in the Peruvian aftermarket through B2B campaigns, distributor activations, localized materials, and storytelling content.
· Led the creation and editorial development of “SKF Automotriz”, an automotive magazine featuring industry trends, SKF products, events, and expert interviews for both light and heavy vehicle segments.
· Supported trade marketing events, including product launches, technical training sessions, distributor meetings, and networking events with key clients and commercial partners.
· Assisted in adapting global marketing materials, product brochures, technical content, and promotional assets to the Peruvian market, ensuring brand consistency and local relevance.
· Managed the Act-On CRM platform, segmenting distributor and workshop databases to support targeted B2B communication and campaign tracking.

	
GGV Business Consulting                                                                                                                                         Curitiba, Brazil
Marketing Assistant                                                                                                                                           01/2017 – 03/2017

· Supported market research and competitor benchmarking projects using digital analytics tools.
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